YcnoBua akuum «Kanpus»
Part 1. Russian

1. OBLUUE yC/i0BUA

1.1.

1.2.

1.3.

1.4.

1.5.

1.6.

AKuma «Kanpus» (ganee no TeKCTy «AKLMA») NPOBOAMTCA 3aKPbITbIM aKUMOHEpPHbIM 0bwecTBom «emup Kbiprbiz MHTepH3WHA BaHK» (aanee no TeKkcty
«BbaHK»). Hactoswmwme Mpasuna npoBegeHns Akuuu (aanee no tekcty — «MpaBmna») onpegenatoT ycaoBmA U NOPAA0K NpoBeaeHna AKUMK, B TOM Yncie
YyCNOBUWA y4acTuA, BUAbl NPU30B, CPOKK, NOPALAOK onpeaeneHmsa nobegutenei U Bpy4eHMA UM NPU30B, A TaKKe MHbIE CYLLLECTBEHHbIE YCI0BMA AKLMM.
TepMUHbI 1 onpeaeneHunsn, Ucrnosiblyemble B HacTosawwmx MNpasunax:

TpaH3akuma — 3To onepawums No NoKynke Tosapa u/mam ycayrm ¢ unonb3osaHmem MNOC-TepmmHana ntoboro baHka No KapTe ¢ MMHUMabHbIM YEKOM Ha
cymmy He meHee 500 (NATbCOT) COM KaXKaan (MNM SKBMBAJIEHT 3TOM CYMMbI B ApYyron BastoTe No Kypcy baHKa Ha aaTy npoBegeHus TpaH3aKkumm).

KapTa — 370 KapTta Mastercard (Maestro, Mastercard Standard, Mastercard Gold, Mastercard Platinum), amutnposaHHas BaHKom, KoTopoi [lepKaTenb
KapTbl OMNJIa4YMBaeT CTOMMOCTb TOBAPOB WU YCAYT.

DeprkaTtenb Kaptbl/KapTogepkatenb — puanyeckoe MLo, ABastoLeecs KAneHTom baHKa 1 geprkatenem KapTtbl Mastercard.

Hactoawmwme lMpaBuna npusHatotca nyb6amyHon odepTol B cOOTBETCTBUMM €O cT. 398 [paxkaaHckoro koaekca Koblprbiscko Pecnyb6amkun. MomeHTom
akuenTa (npuHAaTKA) deprkaTenem KapT HacToAwmx MpaBun n ero NnpucoeanHeHUs K HacToAwmMm MpaBuaam cUMTaeTca MOMEHT COBEPLUEHUA onepaLmm
no Kapte Mastercard Ha cymmy He meHee 500 (nATbCOT) com.

[OeicTeytowan pegakuma MNpasua pasmelleHa Ha caiite https://demirbank.kg ana o3HakomneHus B 06sa3aTeIbHOM NOPAAKE A0 MOMEHTA COBEPLUEHUSA
aencTeuin [leprkateniem KapTbl, HanpaBAeHHbIX Ha y4acTue B AKumu.

BaHK ocTaBnseT 3a coboii NpPaBo U3MEHATb U/MAK AONONHATL HacToAwMe MpaBuaa NyTem pasMmeLleHna HOBOM pedaKkumm NpaBua Ha caiTe, yKa3aHHOM
B n.1.4. HacToawmx Mpasun, 3a 10 (gecATb) pabounx gHen A0 BCTyNAeHUA U3MeHeHUAa U/UAn OONONHEHUIA B CUAY, HO B 1t0BOM cnyyae He nosgHee
nepBol NON0OBMHbI CPOKa NpoBeaeHMA AKLMK. B cnydyae n3ameHeHU u 4ONONHEeHUI HacToAwmx MNpaBua Kaxgoe nocneaytollee copepLlieHmne onepaumm
[epatenem KapTbl B COOTBETCTBMWM C YCAOBUAMM AKUMM ABNAETCA aKUenToM (NPUHATMEM) COOTBETCTBYHOWMX M3MEHEHWN W OONONHEHUW U
A0CTaTO4YHbIM NOATBEPKAEHMEM TOTO, YTO [lep:KaTeNnb KapTbl 03HAKOMMUCA C AeNCTBYOLWEeN peaakumeit Mpasua.

[epKaTtenb KapTbl 06A3yeTca perynsapHO npocmatpuBaTth lpaBuna Ans 03HAKOMIEHUA C AENCTBYHOLWEN pedaKkuMeld M HeceT OTBETCTBEHHOCTb 3a
NOCNeACTBMA TAaKOro He O3HaKomeHuAa. [ep:KaTenb KapTbl NOATBEPMKAAET, YTO NpPenBapuUTe/IbHO 03HAKOMW/CA C YCNIOBUMAMM HactoAwmx pasun,
KOTOpble emMy NOHATHbI 1 BbiPaXaeT CBOe Coriacne ¢ HUMK, NoJIHOoe M 6e30roBOpPOYHOE NPUHATUE BCeX YCcnoBuUi Mpasun 6e3 Kakux-n1mMbo nsbatum m
OrpaHMYeHU Ha YCNOBUAX NPUCOESMHEHMA.

2. TEPUNOL NPOBEAEHUA AKLNMN
2.1. C29 pekabps 2021 roga no 27 aHBapa 2022 roga, 6e3 yyeta CPOKOB onpeaeneHma nobeautenen u Bbigaum Npm3os nobeautenam (ganee no Tekcry

«Mepunog AKLUNY).

2.2. Nepuopg onpeaenenua nobeantenei Akunu: ¢ 28 no 31 aHBapa 2022 roaa (panee no tekcty «[ata onpeaeneHusa nobegutenein»).
2.3. [ara HarpaxaeHua byaet onpeaeneHa baHKom 1 06bsABNeHa Ha oduruManbHbIX caiTe baHKa https://demirbank.kg

3. TPEBOBAHUA U YC/10BUA YHACTUA B AKUNN

3.1.
3.1.1.

3.1.2.

3.1.3.

TpebosaHusa k [eprcamenam Kapm u ycaosua yyacmusa 8 Akyuu Aeprcameneli Kapm

YyacTHMKOM AKLMM MOKET CTaTb geecnocobHoe ¢pusnyeckoe nnuo, Aocturiiee Bospacta 18 net, apnstoweeca [eprkatenem KapTbl U BbINOJHUBLUEE
HeobxoaMMmble YC0BUA ANA y4acTus B AKLUM.

B AKUMM HE MOTYT NPUHUMATb Y4acTUE, N COOTBETCTBEHHO, HE MOTYT 6bITb NPU3HaHbI NobeanuTenammn AKUUKM COTPYAHUKM BaHKa, nx cynpyru n 6amsKkune
POACTBEHHUKMN.

Mobegutenamm npusHatoTca YYacTHUKM AKLMK, cOBepLUMBLLME Hanbonbliee KonmyecTso TpaH3aKLmMii B TedeHMe Mepunoaa AKUMK 1 NpeaocTaBuBLLME
BbaHKy cornacue, npeaycmoTpeHHoe n. 6.1 HacToAwwmx MNpasun.

4. MPU30BOU ®OH/

4.1.

4.2.
4.2.1.

Mpu3oeoli poHA 8 pamkax yuacmus 8 AKyuu 0ns fepxcamenelii Kapm:
- nyTeBKa B [OpHOAbIXKHbIN oTenb “Kanpus Kapakon” (aanee — Mpus) Ha 2 4enoBek Ha 2 AHA B O4HM U3 BbIXOAHbIX AHel deBpansa 2022 roga. Mpus
NONYYUT YUacTHUK AKuMK — [leprKaTenb KapTbl, COBEPLUMBLLMIA Hanbobluee KoAnYecTBo TpaH3akLmMi B TeueHWe Mepuoaa AKumu;

Mopsadok nonyyeHus lNpu3oe
Kaxabi Mobegutens AKunm cpean eprkaTenent KapT MOXKET NOy4YnUTb TONbKO 0AMH [pKu3 No utoram npoBeaeHua AKUMN.


https://demirbank.kg/
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4.2.2.

4.2.3.

Bce pacxoabl Mobeautena Akuum (obnagatens Mpusa), cBA3aHHbIE C HE MOKPbITbIMU NYTEBKOM Npoe3aamm, TPaHCMOPTHLIMW PAacX0AaMMU, a TaKKe UHble
pacxoapl, cBA3aHHbIe ¢ [pU30oM M ero Ncnoib3oBaHMEM, oniavmBatoTca cammm MNobeantenem Akumu.

BaHK He HeceT HMKaKoW OTBETCTBEHHOCTM 3a Ntoboi Bpes/yuwepb, HaHECEHHbIN 340p0OBbI0 (KU3HM)/MmywecTBy NobeguTtena AKUMKU, B TOM Yucie
MNobeputena Akumm-obnapatens Mpusa Uam nnu, ero CONPoBOXKAAMOLNX B TEYEHME BCEro CPOKa noe3akm B FOpHONbIXKHbIM oTenb “Kanpus Kapakon”
M 0bpaTHO, a TaKKe Ux npebbiBaHMA B FopHoNbIXXHOM oTene “Kanpus Kapakon”

5. INOPALOK ONPEAE/IEHNA U UHOOPMMUPOBAHWA NOBEANTE/IENA AKLMUN

5.1.

5.2.

5.3.

5.4.

5.5.

5.6.

MNobeantenn byayTt onpenenAtbca cpenm YYacTHUKOB AKLMW, COBEPLUMBLUMX OENCTBUA, COOTBETCTBYHOLLME YCNOBUAM AKLMMK, NO Hanbonbliemy
KonuyecTtsy TpaH3aKLMN.

Cpegu OeprkaTenei KapT - Y4acTHMKOB AKuumn nobeautenn byayt onpeaenatbca no HoOMepy KapTbl. Ecnm y YyacTHMKA AKLMKM eCTb AO0MNONHUTE/NbHbIE
KapTbl Mastercard, BbiNyweHHbIE Ha €ro MMA UAN UMA TPETbEro NNLUA, TO TaKOM YYacTHUK AKUMK BNpaBe MOAYYUTb TONbKO OAuH lNpu3 no KapTe ¢
HanboNbLWMM KONMYecTBOM TpaH3aKLMN.

B cnyyae, ecnm Hecko/sbKO Y4YacTHMKOB coBeplwimnun B lMNepuoa AKUMM OAMHAKOBOe Hambosbliee KOAMYecTBO TpaH3aKuWii M NonajatoT Ha OAHO
NPU30BOe MeCTO, TO NPM3 BblaaeTcA YYacTHUKY, 0bwan cymma TpaH3akuuii 3a Becb MNepunog AKLmMK, KOTOpOro aBnseTca 6onblueld, a B Cly4ae NoAHOro
coBnageHua n no cymme TpaH3akyuii Npu3 BbigaeTca YYacTHUKY, Cymma nocnegHen TpaH3aKummn Kotoporo boiia 6onblue, ecnm e coBnageHune v no
aToMy napameTpy, To Mpu3 BblgaeTca YYacTHMKY, CyMma npeablaywein TpaHsakunmn kotoporo bbina 6onbwe. OnpegenerHne nobeantena Akuym byaet
NPOM3BOAMUTLCA MO TAaKOMY NPaBUAY A0 TeX NOpP, NOKa HaMbosblwaa cymma npegblayuieit TpaH3akumm He byaeT BbifABAEHA.

MobeanTtenu AKuun nHdopmupytoTca BaHkom o cooTseTcTBytoweM MNpuse no TenedoHy, 31eKTPOHHOW NoYTe, N0 UHbIM KaHanam CBA3M U/UAK MHbIMK
AOCTYMHbIMM CPEACTBAMM B CPOK He nosaHee 2 (AByx) paboumnx aHen ¢ «[laTbl onpeaeneHma nobeantenemn».

HacTtoawmm [leprkatenn KapT COrnawatoTca U NoATBEPKAAI0T, YTO NPefoCcTaBuaAn B baHK akTyanbHYHO MHPOPMALMIO CBOMX KOHTAKTHbIX AAHHbIX, U B
cnyyae ecam ¢ nobeantenem AKUMKM HEBO3MOXKHO DyAeT cBA3aTbCA NO UcTeyeHUM 2 (AByx) paboumx aHel ¢ «daTtbl onpeaeneHua nobeautenei», To
npu3 foCTaeTcA nocaeayolemy YHacTHUKY AKLMU C HAaMBONbLLIMM KONYecTBOM TpaH3aKumi.

He nosgHee 5 (naTtn) pabounx aHel ¢ momeHTa BpyyeHua Mpusos Mobeagutenam, baHk nybankyeT pe3ynbTatbl AKUMK Ha odpULManbHOM caviTe baHKa.
baHK ocTaBnseT 3a cobolt NnpaBo onyb6AMKOBaHMA Pe3ynbTaToB AKLUKM B CPeACTBaX MAacCOBON MHGOPMALUN.

6. [OPALOK N CPOKU NOJ/1YHEHUA NPU30B

6.1.

6.2.
6.3.

6.4.

6.5.
6.6.
6.7.

MNobeantenb AKLMK AOMKEH B CPOK He no3aHee 2 (AByx) paboumnx gHen ¢ AaTbl ygeaomneHuna baHka, npegycmoTtpeHHoro n. 5.3. Hactoawwmx Mpasun,

npepocTasmTb baHKy NUCbMeHHOoe cornacme Ha nonyyeHue MNpursa, Ha ocywecTBaeHne baHkom cneaytowmx AeUCTBUI C ero NepCoOHaNbHbIMU AAHHbIMK,

KOoTOpble He0b6Xx0AMMbI A8 y4acTMA B AKUMKM M nonyveHus npusa: cbop, obpaboTka, nepesaya (npegoctaBneHme) baHkom TpeTbMm nMLAM, B TOM YMcae

nybanKauma B cpeacrTBax MaccoBOM MHGOPMALUKN N HA odMUManbHOM caliTe baHKa, NePCOHANbHbIX M MHbIX AAHHbIX, @ TaKXe NMCbMEHHOe coracue

AaBaTb PeKNaMHble MHTEPBbLIO 06 y4acTum B AKUUKM, B TOM YMCAE NO PAAMO U TENEBUAEHUIO, PABHO KaK U B UHbIX CPeACTBAX MAaccoBOM MHPOPMaLmn n

COUMANbHbIX CETAX, CHAMATBLCA AR U3rOTOBNAEHUA FPadUUECKUX pPeKNaMHbIX MaTepunanos ($boTo, BUAEO), NyO6AMKALMIO U PacnpOCTPaHEHUE TaKMX

WNHTEPBbIO, PEKNAMHbIX POJIMKOB B CPEACTBAX MacCOBOM MHPOPMALMK, COLIMANBHDIX CETAX U Ha 0duLManbHOM canTe baHKa 6e3 ynaaTbl 3@ 3TO Kakoro-

nnbo Bo3HarpaxaeHna baHkom. Bce aBTOpCKMe NpaBa Ha TakMe MHTEPBbLIO U MHble MaTepuanbl byayT npuHaanexaTb baHky.

B cnyvae:

O MNUCbMeEHHOro oTkasa lNobeautena Akumm ot Mpusa; nnu

o ecnu baHK, He nonyuuT oT MobeaunTtena AKunMM cornacue Ha nonyveHune MNpusa n cornacme Ha 06pPaboTKy NePCOHANbHbIX AAaHHbIX B TedeHue 2 (4ByX)
pabounx gHen B cooTBeTcTBMM C N.6.1. HacToAwmx Mpasua, NnpaBo Ha MNpu3 nepexoauT K nocneayowemy YYacTHUKY AKLMM, COBEPLUMBLLIEMY
Hanbonblwee KoAnYecTBo TpaH3aKL M.

PeweHns BaHKa, Kacalolinmecss BCEX BOMPOCOB, CBA3aHHbIX C onpegeneHuem MobeauTtensa AKUMM B TaKMX CAyyasX, ABAAIOTCA OKOHYATE/IbHbIMU U

o06s3aTenbHbIMU AN1A BCEX YUAaCTHUKOB AKUUM.

MNobeautenb AkunMKn nonyyaet MNpus B yCTaHOBAEHHbIN N 06bABNEHHbIN BaHKOM AeHb.

MpaBo cobcTBEHHOCTU Ha cooTBeTCcTBYOWMI MMpK3 nepexoaut K MobeauTtento AKLMM B MOMEHT MOAYy4YeHUA cooTseTcTBytowero MNpusa ot baHKa u

noAnNMCaHUA 4OKYMEHTA, noaTeepaatouero nonyyeHue MNpusa. C atoro momeHTa baHK He HeceT OTBETCTBEHHOCTU 33 PUCK, CBA3AHHbIN C NOTepen Unu

nopyeu MNpusa.

baHK He HeceT OTBETCTBEHHOCTM 3a OTKa3 NobeanTtena AKuMM OT cooTBeTCTBYHOLWEro MNpr3a nam HEBO3MOXKHOCTb BOCNOb30BaTbCA Mpmu3om BBUAY

oTcyTcTBuA y Nobeantena AKuun — obnagatens MNpursa HeobXoANMBIX ANA NOE3LKM AOKYMEHTOB, @ TaKXKe B C/ly4ae ero HenpubbITUA B YCTAHOB/IEHHbIN

n.4.1. HacTosawwmx MNpasun nepuos B FOpHOAbIXKHbBIN oTenb “Kanpus Kapakon”

Mocne Bblaaum baHkom Mpusa Nobegutento AKLKMK, OH BNpPaBe PacnopsaXKaTbCA UM NO CBOEMY YCMOTPEHMUIO.

BbinnaTa geHeXXHoro akBMBaseHTa ctoumocTtu Npusa He npousBoaMUTCA.

baHK ocBObOXKAaeTcA OT OTBETCTBEHHOCTH, 3@ YaCTUYHOE MM NONHOEe HeucrnosiHeHne 06A3aTeNbCTB, NPeAyCMOTPEHHbIX HAacToAWwMMM MNpasunamu,

€C/I1 3TO HEUCMO/THEHUE ABUNOCH CNEACTBMEM OOCTOATENILCTB HENPEOAOIMMON CUAbI (GOPC-MaXKop), KOTOpPbIe CTOPOHbI HE MOF/IM HU NPeaBUAETb, HU



NpPeAoTBPATUTb Pa3yMHbIMWU Mepamu Mpu TOW CTeneHn fo06pOoCOBECTHOCTM, OCMOTPUTENBHOCTM M 3aBOTAMBOCTM, Kakaa OT HUX Tpebosanacb no
XapaKTepy cooTBeTCTBYyHLEro obasatenbctsa. K obctoaTenbctBam HeENPeoa0IMMOM CUIbl OTHOCATCA: HAaBOAHEHME, NOXKap, 3eMIeTPACEHUE, B3PbIB,
WTOPM, MHblEe ABAEHWUA MPUPOAbI, INUAEMUMU, NAHLEMUN, @ TaKKE BOMHA MM BOEHHble AEWCTBUA, MaccoBble HecnopaaKkKn, NPUHATUE OpraHamu
rocyapCTBEHHOM BNACTU UK YPABAEHUA PELLUEHUSA, aKTa, MOB/IEKLLIEro HEBO3MOXHOCTb MCNONIHEHNA 06A3aTeNbCTB, NPeAyCMOTPEHHbIX HACTOALLMMMU
MNpasunamu.

7. AOrMNOJIHUTE/IbHAA UH®OPMALMUNA

7.1. Hacrtoawue lMNpaBunna AeNCTBYOT B TEYEHME BCETO CPOKA NPOBeAEHMA AKLMK U CPOKa nonyyveHuns Mpusa.
7.2.  Tlo BCem MHbIM BOMPOCaM, BO3HUKLLMM B CBA3M C y4acTUeM B AKLMK, Heobxoamnmo obpallaTbCA B KOHTAKT-LEeHTP baHKa.



Part 1. English

Terms and conditions of “Caprice” marketing campaign
1. GENERAL CONDITIONS

1.1.

1.2

1.3.

1.4.

1.5.

1.6.

The Caprice Campaign (hereinafter the “Campaign”) is held by the “Demir Kyrgyz International Bank” Closed Joint Stock Company (hereinafter the
“Bank”). These Promotion Rules (hereinafter the "Rules") determine the conditions and procedure for the Campaign, including the conditions for
participation, types of prizes, terms, the procedure for determining the winners and awarding them prizes, as well as other essential conditions of the
Campaign.

Terms and definitions used in these Rules:

A transaction is a purchase of goods and / or services operation using a POS terminal of any bank, on a card with a minimum check for at least 500 (five
hundred) KGS each (or the equivalent of this amount in another currency at the Bank's rate on the date of Transactions).

Card is a Mastercard (Maestro, Mastercard Standard, Mastercard Gold, Mastercard Platinum) card issued by the Bank, with which the Cardholder pays
the cost of goods or services.

Cardholder - an individual who is a client of the Bank and a holder of a Mastercard.

These Rules are recognized as a public offer in accordance with Art. 398 of the Civil Code of the Kyrgyz Republic. The moment of acceptance by the
Cardholder of the Rules and his accession to these Rules is the moment of the transaction with the Mastercard in the amount of at least 500 (five
hundred) KGS.

The current version of the Rules is posted on the website https://demirbank.kg for mandatory review prior to the moment the Cardholder takes actions
aimed at participating in the Campaign.

The Bank reserves the right to change and / or supplement these Rules by posting a new version of the Rules on the website specified in clause 1.4. of
these Rules, 10 (ten) working days before the entry into force of the amendment and / or additions, but in any case not later than the first half of the
Promotion period. In the event of changes and additions to these Rules, each subsequent operation by the Cardholder in accordance with the terms of
the Campaign is an acceptance of the relevant changes and additions and sufficient confirmation that the Cardholder has familiarized himself with the
current edition of the Rules ...

The Cardholder undertakes to regularly review the Rules to familiarize themselves with the current edition and bears responsibility for the consequences
of such failure to familiarize themselves. The cardholder confirms that he has previously read the terms of these Rules, which he understands and
expresses his consent to them, full and unconditional acceptance of all the terms of the Rules without any exceptions and restrictions on the terms of
accession.

2. PERIOD OF THE PROMOTION

2.1.

2.2,
2.3.

From December 29, 2021 to January 27, 2022, excluding the timing of determining the winners and issuing prizes to the winners (hereinafter referred
to as the "Promotion Period").

The period for determining the winners of the Campaign: from January 28 to 31, 2022 (hereinafter the "Winners determination date").

The date of Award will be determined by the Bank and announced on the official website of the Bank https://demirbank.kg

3. REQUIREMENTS AND CONDITIONS OF PARTICIPATION IN THE PROMOTION

3.1.
3.1.1.

3.1.2.
3.1.3.

Requirements for Cardholders and Conditions for Participation in the Campaign

A capable person who has reached the age of 18 who is a Cardholder and has fulfilled the necessary conditions for participation in the Campaign can
become a Participant of the Campaign.

The employees of the Bank, their spouses and close relatives cannot be recognized as winners of the Campaign.

The Participants of the Campaign who have completed the largest number of Transactions during the Promotion Period and who have provided the
Bank with the consent provided for in clause 6.1 of these Rules are recognized as winners.

4. PRIZE FUND

4.1.

4.1.
4.1.1.
4.1.2.

Prize fund within the framework of participation in the Promotion for Cardholders:
- a voucher to the “Caprice Karakol” Mountain Hotel (hereinafter the Prize) for 2 people for 2 days on one of the weekends in February 2022. The Prize
will be received by the Participant of the Campaign - the Cardholder who has made the largest number of Transactions during the Promotion Period;

Procedure for receiving Prizes

Each Winner of the Promotion among Cardholders can receive only one Prize based on the results of the Campaign.

All expenses of the Winner of the Campaign (owner of the Prize) related to travel not covered by the voucher, transport costs, as well as other expenses
related to the Prize and its use, are paid by the Winner of the Campaign himself.


https://demirbank.kg/

4.1.3. The Bank does not bear any responsibility for any harm / damage caused to the health (life) / property of the Winner of the Promotion, including the

Winner of the Campaign - owner of the Prize or persons accompanying him during the entire trip to the “Caprice Karakol” Mountain Hotel and back, as
well as their stay in the “Caprice Karakol” Mountain Hotel.

5. PROCEDURE FOR DETERMINING AND INFORMING THE WINNERS OF THE CAMPAIGN

5.1.

5.2.

5.3.

5.4.

5.5.

5.6.

Winners will be determined among the Participants of the Campaign who have performed actions that meet the conditions of the Campaign, according
to the largest number of Transactions.

Among the Cardholders - Participants of the Campaign, the winners will be determined by card number. If the Participant has additional Mastercard
cards issued in his name or the name of a third party, then such Participant is entitled to receive only one Prize on the card with the largest number of
Transactions.

In the event that several Participants have made the same maximum number of Transactions during the Promotion Period and fall into one prize place,
then the prize is given to the Participant, the total amount of Transactions for the entire Promotion Period, which is greater, and in case of complete
coincidence in the amount of Transactions, the Prize is given to the Participant , the amount of the last Transaction of which was greater, if the match
is also in this parameter, then the Prize is given to the Participant, the amount of the previous Transaction of which was greater. The winner of the
Promotion will be determined according to this rule until the largest amount of the previous Transaction is revealed.

The Winners of the Promotion are informed by the Bank about the respective Prize by phone, e-mail, other communication channels and / or other
available means no later than 2 (two) business days from the “Date of the Winners Determination”.

Cardholders hereby agree and confirm that they have provided the Bank with up-to-date information of their contact details, and if it is impossible to
contact the winner of the Promotion after 2 (two) business days from the "Date of determining the winners", the prize goes to the next Participant
with the largest the number of Transactions.

Not later than in 5 (five) business days from the moment of awarding the Prizes to the Winners, the Bank publishes the results of the Campaign on the
official website of the Bank. The Bank reserves the right to publish the results of the Campaign in the media.

6. PROCEDURE AND TIME FOR RECEIVING PRIZES

6.1.

6.2.
6.3.

6.4.

6.5.

6.6.
6.7.

The Winner of the Campaign must no later than in 2 (two) business days from the date of notification to the Bank, provided for in clause 5.3. of these
Rules, provide the Bank with written consent to receive the Prize, for the Bank to perform the following actions with its personal data, which are
necessary to participate in the Campaign and receive the Prize: collection, processing, transfer (provision) by the Bank to third parties, including
publication in the mass media information and on the official website of the Bank, personal and other data, as well as written consent to give advertising
interviews about participation in the Campaign, including on radio and television, as well as in other media and social networks, to be removed for the
production of graphic advertising materials (photo, video), publication and distribution of such interviews, commercials in the media, social networks
and on the official website of the Bank without paying any remuneration by the Bank. All copyright for such interviews and other materials will belong
to the Bank.
When:

o written refusal of the Winner of the Campaign from the Prize; or

o if the Bank does not receive from the Winner of the Promotion consent to receive the Prize and consent to the processing of personal data within

2 (two) working days in accordance with clause 6.1. of these Rules, the right to the Prize passes to the subsequent Participant of the Promotion
who has made the largest number of Transactions.

The Bank's decisions regarding all issues related to the determination of the Winner of the Promotion in such cases are final and binding on all
Participants of the Promotion.
The Winner of the Promotion receives the Prize on the day set and announced by the Bank.
The title to the respective Prize passes to the Winner of the Promotion at the moment of receiving the respective Prize from the Bank and signing the
document confirming the receipt of the Prize. From this moment on, the Bank is not responsible for the risk associated with loss or damage to the Prize.
The Bank shall not be held liable for the Winner of the Campaign 's refusal from the respective Prize or inability to use the Prize due to the lack of the
necessary travel documents for the Winner of the Promotion, the owner of the Prize, as well as in case of his failure to arrive at the time specified in
clause 4.1. of these Rules, to “Caprice Karakol” Mountain Hotel ".
After the Bank issues the Prize to the Winner of the Campaign, he has the right to dispose of it at his own discretion.
The cash equivalent of the Prize will not be paid.
The Bank is released from liability for partial or complete failure to fulfill the obligations stipulated by these Rules, if this failure was the result of force
majeure circumstances (force majeure) that the parties could neither foresee nor prevent by reasonable measures with the degree of good faith,
prudence and care, what was required of them by the nature of the relevant obligation. Force majeure circumstances include: flood, fire, earthquake,
explosion, storm, other natural phenomena, epidemics, pandemics, as well as war or hostilities, riots, the adoption by public authorities or government
of a decision, an act that entailed the impossibility of fulfilling the obligations provided for by these Rules.



7. ADDITIONAL INFORMATION
7.1. These Rules are valid during the entire period of the Campaign and the term for receiving the Prize.
7.2.  Forall other questions arising in connection with participation in the Campaign, please contact the Bank's contact center



